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Talk about networking! E-mail whiz is social czar

BY KATHIE JENKINS
Pioneer Press
If Jimmy May had his way, no one would stay home on a Saturday night.

A salesman and single, May is all about mixing and mingling. And although he has no problem meeting people — in fact, if anything, he has too much on his plate — he realizes everyone is not like him. So May, 41, has made it his mission to spice up the Twin Cities social scene.

"I know how difficult it is being new in a city and trying to integrate into the community," May says over lunch in downtown St. Paul. "Everybody has their own cliques. And a lot of people are introverts and don't want to feel like they're infringing."

For five years, May has been the driving force behind the highly popular Jimmy May Social Event E-mail Networking Group. He has sent out thousands of e-mails. Some are ones he initiated, and others he has forwarded from friends and friends of friends. They provide information on casual get-togethers, restaurant openings and charity benefits. There are offers of free theater tickets or cheap trips to places like the Caribbean or Mexico. Occasionally, there's a bad joke, a silly card or a political diatribe.

Sometimes, the e-mails contain a resume, condo listing or call for help, like the lady whose jobless college student son blew out the engine of his Camry and still owed $6,000 on the car. In less than an hour, someone on Jimmy's list came up with a place where she could buy an engine cheap and the name of someone who could install it.

"Jimmy is the Kevin Bacon of the Twin Cities," says Geri Wolf, referring to the idea that Bacon can be linked to any other actor in no more than six steps.

When Wolf opened the Style Laboratory, an event, design and planning company in the Uptown area of Minneapolis, May sent out e-mails promoting some of the events.

"My business exploded because of the list," she says. "Jimmy has a lot of influence. And certain people want to get in his circle. They'll start throwing business cards at him so they can get on his list."

Restaurateur Mark Nazigian of Ravello in Long Lake and Biella in Excelsior, concurs. "Jimmy has a great e-mail list, and it helps fill the room when we do events. And it's always a good, upscale crowd."

MR. SOCIABLE
A high school All-American football star from Brooklyn Park (blew out a knee his senior year), May went to St. Cloud State University, where he studied criminal justice and was in the ROTC program. He planned to go into the Secret Service like his uncle but wound up in sales, selling snack trays on the honor system and also Rainbow vacuum cleaners.

"I'm a sociable person," May says. "And I like not having a ceiling on my income."

Twelve years ago, May left Minnesota for jobs with 3M and Kimberly-Clark companies in Lansing, Mich.; Detroit; and Chicago. He returned to the Twin Cities six years ago as a National sales manager for P.H. Brink International Corp., a language services company. (The company was bought out last month, and May was laid off.)

After he moved back to the Twin Cities, May and a handful of friends began meeting for drinks on Fridays at Zelo in Minneapolis. Gradually, the group grew, and May began gathering e-mail addresses to keep everyone up to date on the social scene.

"There was definitely a need for someone — a Pied Piper — to lead the charge," May says. "And I'm Mr. Sociable."

May doesn't get paid to lead the charge. He does it a lot for the satisfaction of helping people and a little because it benefits his own social life. Initially, the e-mails were only about get-togethers and fundraisers, but now they touch on just about anything except Realtor listings and mortgage rates.

"I look at myself as being the conduit," May says. "The conduit of information and the conduit of fun."

Bernie Fautch, who owns Eclipse Transportation in St. Paul, uses May's list to keep up on his social calendar. He also benefits from the e-mails May occasionally sends recommending his limo service.

"It's an incredible bonus for me," Fautch says. "The list has quite a bit of buying power. I get bookings every time he puts me on it."

THE MORE, THE MERRIER
A typical day for May is to get up at 5 a.m. and read his e-mail. "The hardest," he says, "is sifting through the garbage people want me to post." Before he leaves the house, he will have sent out 8 to 10 e-mails.

"I don't know when the guy sleeps," says Jodi Schoenauer, general manager at the Calhoun Beach Club in Minneapolis. "Like, on a Sunday morning in the winter when it's cold out and you wonder what you're going to do but sit at home all day and eat a bag of Dorritos. Then, Jimmy will put out an e-mail, and we'll all go to Champps and watch a Vikings game. You walk in, and there's always a spot at the table for you."

Wolf, of the Style Lab, admires the fact that newcomers are made to feel welcome at events. "Jimmy is definitely not your stereotypical Midwesterner," she says "He looks at broadening your circle as a good thing, while here we tend to stick to our own."

For May, it's the more, the merrier, but he won't tolerate bad behavior. "Sometimes, a woman might tell me certain people are creepy or bugging them too much, and I'll kick them off," he says.

May is much more interested in growing the list, which currently stands at 1,600 recipients. Last spring, he says, Comcast pulled the plug because he was doing too many mass e-mails. He called another provider, Visi, and was quickly back up and running, to the relief of his followers.

"I know people that live out of state that are still on the e-mail list," says Schoenauer of the Calhoun Beach Club. "It's like getting the Target circular when you're overseas, the kind of thing that makes you think of home."

For his part, May sees the Jimmy May Social Event E-mail Networking Group continuing indefinitely. "I like being a weekend warrior," he says. "It keeps me young."
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• Zelo, 831 Nicollet Mall, Minneapolis; 612-333-7000

Why: "For it's San Francisco-type flair and because it's one of my two favorite Italian restaurants in town."

• Bellanotte, 600 Hennepin Ave., Minneapolis; 612-339-7200

Why: "For the people watching and its West Coast personality."

• Chino Latino, 2916 Hennepin Ave. S., Minneapolis; 612-824-7878

Why: "It's just different. It's got great deco, good energy and value. The fusion food is off the charts."

• Azia Restaurant and Bar, 2550 Nicollet Ave. S., Minneapolis; 612-813-1200

Why: "Situated off the beaten track, it has fab food, attentive service and great drinks."

• Redstone American Grill, 12501 Ridgedale Drive, Minnetonka; 952-591-0000

Why: "You never know whom you'll run into, and they have some of the best food in town."

• Ravello, 1935 W. Wayzata Blvd., Long Lake; 952-473-7373

Why: "Authentic Italian food and great service."

Want to get on the Jimmy May e-mail list? E-mail: Jam503@visi.com.  Or www.thesocialfly.com
